[ NichePORK

the other opportunity

earn about alternative

marketing ideas at the
National Pork Checkoff
Board'’s second annual
NichePORK... The Other Op-
portunity conference August
27 in Ames, lowa.

The conference, held in
conjunction with the lowa
Pork Producers Association,
will feature speakers and a
trade show. Examples of
niche marketing include
marketing direct to con-
sumers, ethnic markets, or-
ganic pork, antibiotic-free
pork, farmer-owned brands
and genetic-specific pork.

“The niche marketing con-
ference is important for pork
producers who are consider-
ing the direct marketing of
pork,” said speaker Don
Lewis, owner of Brighton

Locker and a Brighton,
lowa, producer. “Producers
need to do all of the re-
search they can before they
begin direct marketing.
These types of sessions put
producers in touch with oth-
er individuals who have pur-
sued this concept.”

The Checkoff wants to
raise producers’ awareness
of alternate ways to in-
crease the demand and the
profit of their product.

“Producers and others
can share ideas on how to in-
crease demand for their
product in new business ar-
eas, helping to create new
opportunities for producers
to achieve success in their
hog operations,” said Sam
Carney, vice president of the
lowa Pork Producers Associ-

ation and chairman of the
Value Added Niche Market-
ing Committee and a produc-
er from Adair, lowa.

Speakers and topics will in-
clude:

= financing and grant op-
portunities — Jeff Job, USDA
Rural Development and Jeff
Kistner, CoBank,

= verification/certification
and labeling requirements —
Ken Benkstein, KBG Con-
sulting,

= processing and market-
ing — Keith DeHaan, Food &
Livestock Planning, Inc.;
Chet Coolbaugh, Schleswig
and Terry Kerns, Edgewood
Locker, and

= marketing opportunities
producer panel: Randy Cole,

Direct-to-Consumer; Greg In-

nerst, Berkshire Meat Prod-
ucts LLC, Genetic Specific,
and Lewis, Brighton Locker.

Registration is $25 at the
door. For more information,
call the lowa Pork Producers
Association at 1- 800-456-
PORK. &

production trends

The goal of
niche market-
ing is to en-
hance the val-
ue of pork by
giving cus-
tomers what
they want
and adding
profitability
for producers.
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